ANIMAL (noun)
An animal is a living creature such as a dog, lion, or rabbit, rather than a bird, fish, insect, or human

JCA

being.

Adorable, Large, Tall,
Aggressive, Lazy, Tame,
Agile, Loud,
Beautiful, Lovable, Tenacious,
Bossy, Loving, Territorial,
Candid, Malicious, Tiny,
Carnivorous, Maternal, Vicious,
Clever, Mean, Warm,
Cold, Messy, Wild
Cold-Blooded, Nocturnal,
Colourful, Noisy,
Cuddly, Nosy,
Curious, Picky,
Cute, Playful,
Writing techniques | Definition Example Dangerous, Poisonous,
features: Deadly, Quick,
Simile Comparison where something is like something The water gushed down like a raging torrent. Domestic, Rough,
else: Dominant, Sassy,
Metaphor A comparison where one thing is said to be It was raining cats and dogs! Energetic, scaly,
another which isn't literally true, creates a Fa?t’ Short,
powerful image. Feisty, Shy,
Ferocious, Slimy,
Personification Giving something inhuman, human qualities; The wildfire ran through the forest at an amazing Fierce, Slow, If you have a
speed. Fluffy, Small, pet, or have
Symbolism Often objects, colours, sounds and places work as Snakes are often symbols of temptation as in the Friendly, Smart, SUEL eltEiise
symbols. They can sometimes give us a good story of Adam and Eve, white usually symbolises Furry, Smelly, of owning a
insight into the themes. innocence and a ringing bell can be a symbol for Fuzzy, Soft, pet, select
impending doom. Grumpy, Spikey, words that
Connotation/s: An association attached to a word/s or phrase/s in Red = love, passion Hairy, Stinky, describe that
addition to its dictionary definition Red = anger, danger Heavy, Strong, [
Herbivorous, Stubborn,
Hyperbole Exlfgg?ratin”g something, which is not meant to be We gorged on the banquet of beans on toast. Jealous, Submissive,
taken literally




MEDIA

the main
communication
publishing, and the
regarded collectively.

means of mass
(broadcasting,
internet)

"their demands were publicized by

the media"

Make a list of all
the types of media

you use / are
exposed to on an
average week.

GCABULARY

Writing techniques
features:

Definition

Example

Symbolism

Often objects, colours, sounds and places work as
symbols. They can sometimes give us a good insight
into the themes.

Snakes are often symbols of temptation as in the
story of Adam and Eve, white usually symbolises
innocence and a ringing bell can be a symbol for
impending doom.

Connotation/s:

An association attached to a word/s or phrase/s in
addition to its dictionary definition

Red = love, passion
Red = anger, danger

Broadcast media = information electronically, via such media
as film, radio, recorded music, or television

Digital media = both internet and mobile mass communication

Internet media = such as email, social media sites, websites,
and Internet-based radio and television

Outdoor media = billboards, bus stops, taxis, train stations,
football stadiums etc.

Print media = physical objects, such as books, comics,
magazines, newspapers, or pamphlets

Hyperbole

Exaggerating something, which is not meant to be
taken literally

We gorged on the banquet of beans on toast.

Emotive language

Is the deliberate choice of words to elicit emotion
(usually to influence).

This can be any emotion such a happiness, anger,
frustration etc.

Formal language

Formal language is less personal than
informal language. It is used when writing for
professional or academic purposes.

Formal language does not use contractions:
'mX=lamvV
Can’t X = cannot Vv

Informal language

Informal language is more casual and spontaneous.
It is used when communicating with friends or
family either in writing or in conversation. It is used
when writing personal emails, text messages and in
some business correspondence.

The tone of informal language is more personal than
formal language.

Hello = formal, Hi = informal

Goodbye = formal, see ya = informal

Superlative

The most extreme form of an adjective or adverb
that expresses that the thing or person being
described has more of the particular quality than
anything or anyone else of the same

"Richest" is the superlative of "rich".

Advertising companies may say the product they are
promoting is the ‘best’.
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